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When | first-started my project | create a simple-
sitemap that included what | wanted my site to
include. | then developed this by drawmg out my
wireframe for my site to see exactly what | wanted
to include on each page of my website and they
wanted my site to be laid out. However, when it
came to making the website | was able o stick to
the wireframe | drew. ) .
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Site map / wire frame testing

HomePage

While | was doing the layout for
the home | move the strip with
the quotes for Basquiat to
below the Video strip and then |
put the outfit builder strip
below the quote strip because |
realised that this made the

website flow better.

Product/Collection Page

When it came to the
collection display page
the idea | originally
designed wasn’t
possible with the
feature available on
WIX so | changed the
layout to suit the
elements of the WIX

site | could use.

Auction/Charity Page

The designed | had in
mind for the auction
page change in that |
just added a video
strip for the site and |
made it a small video
and added no Text on
the side of the video.
Instead, | added all the
Text below the video
strip above the auction

images.

Press/Contact Page

| decided to scrap the
contact pagel had in
mind and just added a
contact box to the

bottom of the page.

Also just for this
assignment there is a
page where my
business plan will go
but it will not be
present for the official

site.

Footer

When | designed the footer | had
in mind to have ‘View the
Collection’ linked in the footer.
However, | realised that | could
not design a footer for each page
and | did not like that the “View
the Collection’ showing up on the
product page so | removed the
link and made the footer smaller
and added a strip above the
footer to put the link instead on

the relevant pages.
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Bl Content Testing

The best way to content test the site would be to do a market research and to
ask the target market to test the site before it goes live globally. | would ask
the college to test the site and ask them to fill out a questjonnaire and then
take that feedback’to improve and make changes to the site before it goes live.
The questionnaire will have question that cover: "

v' Navigation - this sheuld be=asy for the customer to do because the site
needs to be intuitively easy to understand and that they can find the all the
pages without having to provide a explanation sheet.

v' Loading speed: | will ask them how long the site takes to load on desktop
and on mobile devices. In additic_)n i would ask them if they weren’t site )
testing the website for me would they have wait for it to load or would they
have giyving up or kept waiting for it to load. .

v' Checkouts: even though the site or the collection isn’t live yet i would ask
them to see how long it takes to check out and can they put all their

" information in probably is the chec¢kout page*loading fast and dogs it load *
the relevant product you want.

v Copywriting: | will be testing to see if they have read the information on the
website, is the information on the site interesting, does it make them want
to learn more about Basquiat, what do the remembe.r reading about on the
site’and would they be willing to post about the collaboration on social
media . : '

v' Colours: can they read all the text clearly, does it hurt their eyes or give
them an headache. Also is the interactivity feature too much or should it be
on 9ther sites as well.

Ll

W & hnalysis
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Need help improving?
Web Page Performance Test for B A A A A V
https://thompsonsiobhan5.wixsite.com/stupidgamesbadideas
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Need help improving?

. | have done a websité testing on the site and has'you can see from the .

Web Page Performance Test for

A A A A AV

results has shown that the whole site takes 18 seconds to load which is
higher than the recommended 8 seconds however | believe that if we create
the' website on different server that can*handle all {the content and
inforrnation that ecommerce site requiresthat it will load qumker | also have
to take into consideration that the site has a lot of interagtive features which
may have slowed down the site. - .

Furthermore | have alsb check'for all the below elements arid | beliéve the
site is running smoothly. ' '

v Make sure images load * : ’
v" Check for broken links .
v Open in different browsens "
v' Resiz& browsers to see what happens '
. v Check / send text @mail from contact forms . .

https://thompsonsiobhan5.wixsite.com/stupidgamesbadideas
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Interactivity

My site is on exhlbltlon it too"and it is just as mterestlng has tHe
collection that will be* on sale. The site draws you in as sbon as you
Ioad up the page with an animation | created-of the Balenciaga X-
rayed dress moving across a Basquiat pattern created for this
collaboration so it looks like the dress is changing the pattern: Also
when the dress has moved acr'(')ss the whole pattern the'collabo‘rat'ibn
Iog'o is animated to come on the screen so that you know which

brand is doing this collaboration.
Also, the main mteractlve feature of the whole website is that it has
parallax scrolllng |n the background or on the strip of the whole site: |
chose this because | wanted the website o to have 3D effect as you
éctoll and give the sjte an element c')f.depth. What parallax scrolling
does is that it Iet§ you see the background of the website or image
moving at a slower rate to the foreground. This was done because’it
will be something that the y'ounger clientele we are targeting will
remember and associate it distinctly with Balenciaga site. The other
elem®nt that | think brings the whale site together is the animation for *
the text. This will make the consumer pay attention to the text which
is giving them mformatlon that is important to who the brand is and

what this coIIectlon if offering.
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The website runs smoothly on all browsers and loads at

the same time. However, the site will load faster or
slower depending on the Wi-Fi connection people have

in their homes.




Mobil e

Furthermore, the mobile versions of the site run smoothly and look just as good as
the website version. In addition, when it comes to the mobile version the interactive
elements do not work because WIX has made so that it doesn’t work in the mobile
version, which makes the mobile experience different but also lacking the applied and
will not make it memorable to the target audience. However when it comes to the
tablet version the only interactive element that works are the animation for the text

which | think still brings an element on memorability to the site.
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When it comes to the call to action for the

. . . . website there is a lightbox that pops up on the
website. Which is to give the consumer a little

. information about what is coming to the website

. and int&nse them to suQscribe to the newslétter

so that they are kept up to date and also so that
they will be the first to hear and see the

" _+collection. This will be the Data collection
element of the website and allow you to capture

the consumer’s email address.
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This will allow Balencjaga to send out email mar'keting to ’Ehe .
consumer so we can insjst them to buy and to keep them informed
about the masterclasses'to come that will help them in their future
endeavours. The other benefit of data collection is that it will allow
the brand:
* To help identify customers shopping habits
e * Increase cfjstomer loyalty and purchasing our |5rodugts.
A MG | ‘ : ) g = » Give customer advance warning about portion and offer .
Mﬂ_ mih Vo s : it ) incentives such as free delivery, and offer codes to get a certain
B! e, , | | percentage off.
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